recent weekday after-

Fantasma Toys was

¢ with activity. Parents

kids strolled aisles

iundreds of toys. An

1sed customers with a

. And one of Houdini’s

s, 99-year-old Dorothy

ing in a corner with a

pruup vi anageadls after having attend-
ed a séance to channel the great per-
former. It was just another day at what's
definitely not just another magic shop.

Fantasma Toys may have just
opened in May but this magic lair in
midtown Manhattan has already
become a destination for everyone
from kids buying their first magic box
to seasoned magicians. Owner Roger
Dreyer is a magician himself with over
25 years of experience in the industry
(he received his first deck of marked
cards from his grandfather when he
was 11 years old and has been fascinat-
ed by magic ever since) and likens his
shop to a “retail store experience” for
its combination of both merchandise
and in-store entertainment, Ultimately
he hopes his store will breathe new life
into what he calls a “lost art form.” It
seems to be working,

Kids love its selection of everything
from practical jokes to optical illusions.
Not to mention the ever popular glow-
in-the-dark section. There’s also spe-
cialty items for professional performers
like guillotines and levitation devices.
Plus one-of-a-kind novelty pieces
including automata — musical, magical
dolls that come to life and do magic
tricks. Prices for items in the store
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range from $2 to $9,000 and encom-
pass an array of brands including
Fantasma’s own line of toys which is
also the exclusive magic supplier to
FAO Schwarz.

Perhaps the biggest attraction is the
in-house Houdini museum, which
Dreyer created himself from years of
collecting Houdini artifacts and mem-
orabilia. Besides Houdini’s trunk, leg
irons, and lock picks, he has an original
Houdini movie poster (which is on sale
for $100,000). Not to mention a
Houdini replica which performs a
complex disappearing act from the
ceiling every 15 minutes. There’s even a
brief history of Houdini’s life written
on placards accompanying the dis-
plays.

Resident magicians perform tricks
for customers. One such personality is
coin magician David Roth, whose skill-
ful magic tricks often land him in
national TV appearances on such
shows as David Letterman.

The store also hosts birthday parties
for kids (for up to 90 people). Parties
kick off with a private 45-minute
magic show and end up with the birth-
day child being levitated before her
friends in the secret VIP Room, which
requires a special combination to enter,

With so much of the entertainment
for kids these days coming in the form of
video games and TV, it’s nice to have a
place like Fantasma Toys to provide a
whole new source of fun. What’s so great
about magic, according to Dreyer, is that
it awakens kids' sense of wonder and
“improves self-esteem, hand-eye coordi-
nation, and public-speaking skills.”

It helps that Dreyer is so passionate
about what he does. “I'm very fortu-
nate that my childhood passion has
become my CEO reality,” he says about
his greatest trick of all, +
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Roger Dreyer reveals some of his
favorite magic picks for kids

Pen-O-Tration ($19.99)

This magic pen can pierce a hole
through a dollar bill then put it back
intact. (For ages 8 and up)

The Official Magician’s Magic
Show ($29.99)

Includes a collapsible top hat and a
rabbit puppet to help kids perform.
(For ages 5 to 8)

Executive Magic Case ($125)

A host of magic supplies — from coins
to card decks — in a classy aluminum
attaché case. (For ages 8 and up)
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